Microeconomics (1): Key Economic Terms and Definitions (English —
Arabic)
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1. Economics — Lai®y) ale
Economics studies how societies allocate scarce resources to satisfy unlimited
human needs.
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2. Scarcity — 5l
Scarcity means that resources are not enough to satisfy all wants.
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3. Resources — 2 sal)
Resources are inputs used to produce goods and services and are limited.
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4. Factors of Production — ziy) salic
They are labor, capital, natural resources, and entrepreneurship.
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5. Labor — Jaxll
Labor is human effort used in production, and its reward is wages.
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6. Capital — Jwll Gl
Capital includes man-made tools used in production, and its return is interest.
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7. Entrepreneurship — Jus¥) 334 / aulatil)
Entrepreneurship organizes production factors and bears risk for profit.

8. Natural Resources (Land) — (u2_¥') 4kl 3 ) gall
Natural resources are gifts of nature used in production.
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9. Economic System — (s2uai®y) alail)
It defines how resources are owned and distributed in society.
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10. Capitalist System — (uaud ) aUsi)
An economic system based on private ownership and profit motive.
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11. Socialist System — (S| Y/ aUalll
An economic system based on collective ownership and social equality.
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12. Market — @)
A market is where buyers and sellers exchange goods and services.
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13. Price — )
Price is the amount paid to obtain a good or service.
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14. Demand — k)
Demand is the willingness and ability to buy a good.
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15. Quantity Demanded — 43 slaall 4a8l)
The amount consumers are willing to buy at a certain price.

16. Law of Demand — <kl (538
Price and quantity demanded have an inverse relationship.
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17. Non-Price Factors of Demand — bl 43 aud) & Ja) gal)
Factors such as income and tastes that shift demand.
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18. Utility — 4adial
Utility is the satisfaction gained from consumption.
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19. Total Utility — 418! dadial)
Total satisfaction from consuming several units.
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20. Marginal Utility — 41a) dadiall
Extra satisfaction from consuming one more unit.
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21. Law of Diminishing Marginal Utility — 4:3a) dadiall (a8l ¢y 4ild
Marginal utility decreases as consumption increases.
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22. Consumer Equilibrium — &lgiwal ) 58
The point where the consumer maximizes satisfaction.
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23. Indifference Curve — s} sl dadia
Shows combinations of goods giving equal satisfaction.
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24. Marginal Rate of Substitution (MRS) — (saad) JYay) Jara
The rate of giving up one good for another.
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25. Elasticity of Demand — <kl 435
Measures responsiveness of demand to price changes.

26. Supply — v
Supply is the quantity producers offer at different prices.
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27. Law of Supply — uaa) ¢ sié
Higher prices lead to higher quantity supplied.
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28. Market Equilibrium — (s &) 3
Occurs when demand equals supply.
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29. Equilibrium Price — ()3 o
The price at which the market is stable.
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30. Government Price Intervention — Jlau) 8 4a gSal) Ja3
Government sets prices above or below equilibrium.
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31. Production — g &%)
Creating or adding utility to goods and services.
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32. Production Function — gy 4\
Shows relation between inputs and output.

33. Short Run — _xadll 524l)
A period where at least one factor is fixed.
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34. Total Product — (Asd) =Ll
Total output produced in each time.
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35. Average Product — Jaw gial) gildl
Output per unit of variable input.
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36. Marginal Product — ) gl
Extra output from one more unit of labor.
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37. Law of Diminishing Returns — 41 (a8l ¢ 5ild
Adding more variable input reduces marginal output.
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38. Perfect Competition — 4lalsl Audlial)
A market with many sellers and homogeneous products.
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39. Monopoly — J\siaY)
A market controlled by a single producer.
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40. Marginal Cost — 4zaal) cadi<st)
Cost of producing one additional unit.
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41. Isoquant Curves — 4 gbudial) dpasl) cilyiaia

Isoquant curves show different combinations of production inputs that produce
the same level of output.
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42. Isocost Curves — 4 gluiall 481 cilyinia

Isocost curves represent combinations of inputs that result in the same total cost.
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43. Short-Run Cost Curves — _sadll Ja¥) 3 Cadlsil) cildadia

Short-run cost curves show production costs when at least one factor of
production is fixed.
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44. Long-Run Cost Curves — Jashll Ja¥) b i) ciyiaia

Long-run cost curves show the lowest possible cost of production when all
inputs are variable.
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45. Perfect Competition — (4lalsl) dalil) dudlial)

Perfect competition is a market structure with many buyers and sellers,
homogeneous products, and price takers.
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46. Monopolistic Competition — 43 LSiaY) Audlial)

Monopolistic competition is a market with many sellers offering differentiated
products.
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47. Oligopoly — 418 ji<ia)

Oligopoly is a market structure dominated by a few large firms that influence
prices and output.
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48. Cross Elasticity of Demand — 4ah\&il) Guthll 43 g 4

Cross elasticity of demand measures how demand for one good responds to a
price change of another good.
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49. Income Elasticity of Demand — 41341 cullal) 45 5

Income elasticity of demand measures how demand changes as consumer
income changes.
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50. Derivation of Demand Functions — <kl J) g2 (5l

Derivation of demand functions explains how demand is obtained from
consumer behavior and market factors.
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